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A 20-year  
success story

Celebrating the Reich  
partnership of CEO Simon Taylor  

& Chairman Danny Lopian



20 years in the making!
Looking back 20 years, there were many events of significance in 2002.

A few examples of such are as follows:

	3  12 EU member states adopted the Euro as 
their official currency

	3  The EU itself voted to add ten new countries 
to the bloc

	3  Brazil won the FIFA World Cup in Japan and 
South Korea

	3  The Bali nightclub bombings happened in 
Kuta, killing 202 and injuring over 300

	3  Queen Elizabeth II celebrated her Golden 
Jubilee, marking 50 years on the throne

	3  Two snipers in the Washington DC area 
killed ten people and injured three more 
spreading panic and fear in the USA

	3  Michael Jackson caused an international 
controversy by dangling his son off the 
balcony of his hotel room in Berlin…

…Okay, maybe some of those are more important 
and meaningful than others, but for Reich there 
was another significant event that has helped 
shape our success and mould us into the 

company we are today; that being the start of the 
business partnership between Simon Taylor, our 
CEO, and Danny Lopian, our Chairman. 

Danny had been at Reich since 1986, whereas 
Simon joined off the back of a 20-year career in 
claims and loss adjusting, the majority of which 
was with global firm McLarens where he became 
a Board Director and Shareholder of the then 
Loss Adjusting business. McLarens was sold by 
shareholder consent to Capita Group Plc which 
gave Simon the impetus to leave, joining Danny 
at Reich. This was a big change for Simon, but 
he thought he would give broking a ‘go’…and 
hasn’t looked back since. Today, the business is 
wholly owned by Danny and Simon, without any 
external interests or funding – it is completely 
independent.

In 2002, many things were unlike they are today. 
The price of a first-class stamp was 27p (it has 
recently gone up to 95p) and the average house 
price was £97,623 (it is now over £260,000). 
In the same way, the Reich business looked 
quite different than it does 20 years on, writing 

£17.9m Gross Written Premium (GWP) annually, 
predominantly in Personal Lines, which comprised 
six of our then only 17 members of staff.

Fast forward 20 years and that GWP has grown to 
£108m and 130 employees, with the majority of 
our GWP now being in Property and Commercial 
insurance; Reich is now one of the largest Real 
Estate brokers in the UK. We are also now in the 
top three largest independent insurance brokers 
in the UK.

Personal Lines insurances still have a huge part  
to play within Reich, as do our Healthcare and 
Life offerings, which have been added in the last 
few years.

Although this unique and successful 20-year 
partnership story is well worth commemorating 
and celebrating, it is not planned to end anytime 
soon. Just like Simon’s favourite catchphrase, 
that has become renowned within the business, 
there is only one place that Reich is heading: 
‘onward and upwards!’

All in all, you could say the partnership has been a roaring success!  
Key to this have been certain beliefs that Simon and Danny have instilled throughout the company:

Ensuring our unique 
and attentive form of 

customer service  
is constantly delivered 

to our clients (we have a  
96% policy retention 

rate that is the envy of 
most of the market)

 Developing  
great insurer 
relationships  

(up to CEO level)

 Insisting clients get the 
best price for their cover 
without diminishing the 

cover provided

 Taking a  
holistic approach  

to clients by focusing 
on Personal Lines as 
well as Commercial 
insurances (unlike 

many brokers)



Inflation and increased premiums
We constantly read about the many factors that are increasing the cost of everyday goods, 
services and labour, which is driving up the rate of inflation significantly. This has already 
started to be exacerbated by the current conflict in Ukraine.

Inflation is now at its highest rate in 30 years, 
with many experts predicting it to rise to 
over 10% this year. Whilst the Bank of England 
is increasing the base rate to try to stem the 
increase, inflation is also having a direct and 
unavoidable influence on increasing insurance 
premiums. At the same time, the insurance 
market is seeing significant reductions in general 
market capacity due to the Covid-19 pandemic. 

Therefore, inflation is a very hot topic in the 
insurance arena – how will it affect policyholders 
in the short to medium term? We have 
highlighted two key areas to consider:

Claims inflation
Wide-ranging and rapid increases in the price of 
building materials and higher labour costs (as 
well as energy) mean that the average cost of a 
building claim is increasing year on year and, at 
the moment, very quickly. Many of us will have 
taken sharp intakes of breath when receiving 
quotes for repair/renovation works on our own 
homes since the pandemic started – and this also 
affects insurance-related repair works in exactly 
the same way.

For example, in the last 12 months steel prices 
have risen by 81%, Kingspan insulation is up by 
30% and even standard timber has increased in 
price by 10% or more. We have received reports 
that bricklayers’ hourly rates have increased 
from £35 to £58 per hour over this period (a 65% 
increase). A pre-pandemic one bed extension 
that might have been quoted at £50,000, has 
now increased to an eye watering £180,000. It 
is thought likely that these increased prices are 
now ‘here to stay’.

The insurance premiums charged by all 
insurers must cover claims payments, as well as 
operational costs, which are also increasing. Like 
any businesses, insurance companies must cover 
their costs or become insolvent. It therefore 
follows that if claims inflation is running at 10%, 
then premiums must increase by at least that for 
the insurer to maintain solvency.

Index-linking
Under the terms of a contract of insurance it is 
the insured’s responsibility to make sure that 
their building sum insured reflects the full 

rebuilding cost. If, at the time of a claim, the sum 
insured is inadequate, the insurer will reduce any 
claims payment proportionally, which is known 
as ‘average’.

This, therefore, requires the building sum insured 
to be reviewed each year.

Brexit, and the well documented (but hopefully 
temporary) supply chain issues that have occurred 
as a result, has affected the availability of building 
materials, with a high proportion of these being 
imported. The scarcity of materials has inevitably 
driven prices up as a result. This has also increased 
the average time it takes to rebuild properties and 
to re-supply damaged machinery/stock. 

It is therefore our recommendation that clients 
also revisit the indemnity periods on their 
business interruption covers.

In addition, labour shortages in the construction 
sector are driving up wages, and at very fast rates. 
This is predominantly as a result of Brexit, but also 
due to soaring general demand now that Covid-19 
lockdowns look to be a thing of the past.

All of this means that the cost of rebuilding a 
property is increasing substantially year on year. It 
is currently standing at 10%.

To ensure the building sum insured accurately 
reflects the cost to reinstate (and to avoid 
average applying), this must be index-linked 
annually. Premiums are charged based on a 
number of factors, one of which is the sum 
insured. The higher the sum insured, the higher 
the premium. So, index-linking the sum insured 
by 10%, will inevitably result in premiums rising 
by the same amount.

These two aspects are resulting in premiums 
rising significantly, even for those who have had 
no claims.

Reich will always get you a great deal for your 
insurances, that is a given, but in 2022 it is very 
likely that premiums will increase due to these 
external factors. It is also vitally important that 
you consider and accurately set your sums 
insured values to avoid any claims issues further 
down the line.

If you require any further information or 
clarification, please get in touch with your 
usual Reich contact who will be happy to 
discuss further.
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As seen in the press!
As detailed in recent Insurance Times and Insurance Age articles (following  
separate interviews with Simon), at Reich we have exceeded our five-year  
£100m gross written premium (GWP) target ahead of schedule.

However, achieving our target early has been 
no easy feat and is something of which we are 
immensely proud, given how far the company 
has come since 2002, when Simon and Danny’s 
business partnership began. 

When Simon was interviewed by Insurance 
Times, he commented:

“We are probably one of the only UK brokers 
of our size that is completely independent. We 
have no outside interest at all – there’s no private 
equity, no third party that owns any shares in the 
business. It’s totally Danny Lopian and myself. 
We don’t answer to anybody.”

But he believes that Reich is different from other 
brokers in other ways too:

“In the 20 years I have been here, we have made 
maybe four acquisitions and that’s it. We are 
more interested in growing our own book by 
bringing in new clients and good quality staff.”

“The market is buying brokers left, right and 
centre – but we are the opposite. We are not 
interested in buying brokers – we are interested 
in growing our existing book and acquiring  
more clients.”

“We are one of the only brokers that offers  
all areas of insurance – the idea is to offer a  
one-stop shop.”

At Reich, we also take great pride in our claims 
service and have a ten-strong claims department, 
which is unusual for a business of our size. This 
allows us to provide an ‘end-to-end’ insurance 
service. We also feel that keeping a personal 
connection with our clients is important, to 
ensure they receive the advice and cover that is 
right for them.

“What we are not into is being a completely 
online broker,” Simon goes on to say, “...there’s 
a great demand for a broker you can speak to 
that knows your business inside and out. I think 
some insurers are moving too far away from the 
personal end of the business.”

Our CEO stated in his interviews that the secret 
to Reich’s success is the way we treat our staff,  
as well as maintaining client, customer and 
insurer relations.

Simon refers to everyone who works at Reich as 
’Reichians’ – as part of the Reich family. A few 
years ago, a loyalty board was created in our 
reception, to highlight those who have worked 
at Reich for five years or more. Out of 130 
employees, 50 are featured on the board so far.

This year, we will also be continuing to offer a 
monetary attendance allowance, which rewards 
everyone for maintaining a low number of sick days.

Additionally, we gave each employee £100 in 
December so they could take their families out 
over the festive season, in lieu of our Christmas 
party that was cancelled due to Covid-19. 

Simon commented “If staff show loyalty to us, we 
will repay that back many times over.” 

Reich also has an Employment Benefit Fund (EBF), 
which was set up eight years ago. Simon and 
Danny personally contribute £100,000 to the 
fund every year – it currently stands at £1.6m.

“When we eventually retire, that fund will then 
be split between our loyal staff. The EBF must 
be closed down when the business is eventually 
sold,” he explains.

Continuing on the employee benefits theme, Reich 
is in the final stages of buying a holiday home in 
Cyprus for staff to use, completely free of charge – 
employees will only need to pay for their flights.

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
This is something that not only surprised our 
employees but also anyone else who hears of it – 
quite unheard of by any employer and a great 
benefit for staff.

So with Reich hitting our £100m GWP target 
early, remaining completely independent and 
committed to looking after our employees like 
family, it makes it a great place to work. Add all 
that to Simon’s uncompromising expectation 
around customer service excellence and superb 
insurer relationships, it makes the overall Reich 
offering unique in the broker market.

We are probably one of the 
only UK brokers of our size that 
is completely independent. 
We have no outside interest 
at all ...we don’t answer to 
anybody.”

Simon Taylor, Reich CEO



Stock Throughput insurance  
(made simple, we hope...)
If your business is involved in importing, exporting, assembling, manufacturing,  
or distributing goods, you may want to consider an insurance policy that will protect  
them from the moment they are made to the time they are delivered to the customer. 

A Stock Throughput policy does exactly that, 
covering all types of cargo transportation, 
facilities storage, and goods, helping to decrease 
risks and provide coverage continuously for your 
product’s journey.

What is a Stock Throughput policy?
It is a form of marine coverage that insures a 
company’s goods throughout the supply chain, 
from production to final destination. From 
raw materials to works-in-progress to finished 
goods, a Stock Throughput policy provides 
comprehensive protection for your products in 
the event of damage or catastrophe.

For many companies, the process of delivering 
a product to a customer means that it can take 
on several different forms during its lifecycle 
and change hands a number of times. The raw 
materials could be imported from a foreign 
country, the product could be fabricated and 
assembled domestically, and the finished 
product could be stored in a different location 
altogether before reaching the end customer. All 
along this supply chain, your product is subject to 
a wide range of risks, meaning your company is 
exposed to potential financial losses.

What does a Stock Throughput  
policy cover?
While the specifics of coverage may vary by 
insurer, generally, this type of policy provides 
continuous coverage for your goods so long as 
you have ownership of, or responsibility for, the 
product, even if the product is in the hands of a 
third party. For most companies, this means that 
coverage starts once raw materials are acquired, 
continues through production, assembly, transit, 
and storage of the product, and ends once the 
product reaches the end customer.

Stock Throughput policies cover your goods over 
any mode of transportation, domestically or 
internationally. This is particularly important for 
those companies involved in global trade as well 
as domestic shipping.

Do I need a Stock Throughput policy?
Any business that is heavily involved in importing, 
exporting, or transporting goods should consider 
a policy like this. They are especially beneficial 
to the food and beverage, retail/wholesale, and 
raw goods industries. In these industries, many 
products are sensitive, fragile, and are of high 
value, which means any mishap could potentially 
result in the total loss of your goods.

Traditionally, many companies involved in import/
export purchased inland marine and property 
insurance to cover their goods while stored and in 
transit domestically, and then relied on their freight 
forwarders’ insurance policies to cover goods once 
in their possession, particularly in instances where 
materials or products are being shipped overseas.

However, this often presents a gap in coverage 
when goods are changing hands, like when 
items are being loaded onto a shipping vessel. 
Whose insurance policy would cover damage that 
occurred during that change of hands? If your 
business depends on coverage from your shipping 
vendors, a Stock Throughput policy may be a better 
option that would ensure continuous coverage of 
your products.

Benefits of a Stock Throughput policy:
	3  Continuous coverage  

Rather than dealing with multiple policies or 
multiple carriers that cover different parts 
of your supply chain, one policy can provide 
end-to-end coverage for your goods. With 
continuous and comprehensive coverage, 
they go beyond property and cargo coverage 
and avoid any gaps or duplication in coverage 
between policies

	3  Streamlined administration 
Reduced administration costs and less  
hassle in having to arrange multiple policies  
– a one-stop shop

	3  Broader coverage for perils 
While catastrophic events like earthquakes 
and floods are generally excluded from 
property policies, this policy will typically 
cover these types of perils

	3  No time limitations 
Coverage on goods in transit and in storage 
remains continuous for as long as your 
goods are at risk. There is generally no time 
limit to how long coverage is provided

	3  Global coverage 
With coverage from warehouse to 
warehouse, inland and global, the policy 
provides cover all the way along the 
international supply chain. There is no 
need to purchase insurance locally when 
doing business or shipping internationally. 
Coverage is worldwide, and goods and 
property that are in the custody of a third 
party are also covered

	3  Lower premiums 
The marine insurance market often provides 
substantially lower rates than traditional 
property insurance markets, which can  
be volatile

	3  Selling price valuation  
Goods can be insured at the selling price, 
rather than cost, which ensures that you 
won’t lose out on any potential profit

To discuss the benefits of a Stock Throughput 
policy for your business, please get in touch 
with our Commercial team on 0161 830 5506.

EXCLUSIVELY  
FOR CLIENTS OF THE REICH GROUP



Reich staff awards
For the second successive year, our end of year event, which includes  
our CEO’s traditional speech, took place virtually in December. 

Within this, Simon recognised some of the  
top performers across the group, from the last  
12 months, and presented the following awards:

	3  A new award for the  
‘Account Handler of the Year’ –  
Carl Moutney, Property

	3  ‘Employee of the Year’ –  
Gabby Miller, Commercial

	3  ‘Salesperson of the Year’ –  
Mitch Cookney, Construction

	3  The ‘Above and Beyond’ Award –  
Richard Hargreaves, Claims

It’s an impressive achievement to receive an 
award and our congratulations go to Carl,  
Gabby, Mitch and Richard.

Luxury watch values continue to rise
In 2022 we are set to see the trend of increased values for luxury watches continue, with brands 
such as Rolex, Hublot, Omega and Patek Philippe all recently announcing price increases.

Whether you own one or two luxury watches, or you 
are a collector, this is obviously good news in terms 
of the value(s) of your item(s), but you could find 
yourself out of pocket if you have not amended the 
sums insured on your policy and need to make an 
insurance claim.

It is important to ensure that you are covered for  
the full replacement cost of your watch/watches.  
If this has not been reviewed and updated in the last 
couple of years, it is likely that you are under-insured.

With the manufacturers’ price increases, 
popularity of discontinued models, and the

continued rise in watches being purchased 
purely as investments, it would be prudent to 
review the sums insured you have in place.

Please call us now on 0161 830 5503 and ask 
to speak to our team at Reich Private Clients 
regarding any changes that may be needed. 

Account Handler of the Year 
Carl Moutney, Property

Employee of the Year 
Gabby Miller, Commercial

Salesperson of the Year 
Mitch Cookney, Construction

Above and Beyond Award 
Richard Hargreaves, Claims



Reich I.T. vs Covid-19
The last two years have been terrible for most people, as we have all had to endure lengthy  
Covid-19 lockdown restrictions, which have severely impacted our work and personal lives  
and brought loneliness and misery to millions, not to mention over 160,000 deaths. 

However, out of all the negatives and the 
challenges that Covid has brought us, there have 
been some positive I.T. advancements at Reich 
that have allowed us to trade effectively through 
the pandemic and to maintain our excellent 
levels of customer service.

As soon as the UK government announced the 
first lockdown in 2020, we moved into action 
swiftly, ensuring that all staff were able to work 
from home via a secure ‘portal’ by the first official 
day of the lockdown – Monday 23 March.

We quickly adopted and implemented Microsoft 
Teams throughout the business. Teams gave us 
the ability to conduct internal video calls so that 
staff could continue to communicate together 
constructively and to feel connected. This was so 
successful that in May 2020 we integrated our 
landline telephony system into Teams as well, 
meaning that all business audio and video calls 
now route via that platform.

Two years on, Microsoft Teams is now the 
lifeblood of the business, and one that underpins 
our new hybrid working model, allowing staff 
to communicate with each other effectively 
internally and also to carry out  
face-to-face meetings with clients, insurers and 
other third parties, regardless of whether they 
are at home or in the office.

Within the office we have also installed state of 
the art video-conferencing equipment in three 
of our meeting rooms, which allows us to host 
productive larger gatherings involving both staff 
in the meeting room and those who are remote. 
A real game-changer, and one that allows us to 
be fully flexible in the way that we work.

We have recently offered a Reich laptop to all 
staff who did not have one, and have invested 
significantly in a number of new devices that will 
be rolled out to users over the coming weeks.

Lastly, we are in the process of moving the 
majority of our servers to an off-site data centre, 
which will enable staff to access important 
applications and software from wherever they 
are in the world. This will massively strengthen 
our Disaster Recovery provision as it means that 
if staff can’t get to the office due to a fire/flood 
(or a potentially worse event, such as a bomb or 
terrorist attack) it doesn’t matter – the business 
can carry on trading as normal.

We feel that we are emerging out of the Covid-19 
pandemic in a much stronger position from an 
I.T. point of view and are so proud of the way in 
which our staff have responded to the changes 
that we have been forced to make in order to 
adapt to the ‘new normal’. 

EXCLUSIVELY  
FOR CLIENTS OF THE REICH GROUP



New addition in our Reich Life team
We were delighted to welcome Stuart Lowe to our Life team recently.  
He joins us as Group Risk Consultant. Here’s what he had to say:

“During my school days, I never dreamt that I 
would work in Group Protection, but I do, and I 
love it!

I’ve seen and experienced how important 
Group Protection products like Group Income 
Protection, Group Life and Group Critical Illness 
policies are, not just for the individual but their 
families, as well as the employer and the rest of 
the workforce.

I know it sounds cheesy, but I genuinely feel like 
I make a difference, not necessarily on a day-to-
day basis, but when there’s a serious issue like a 
death claim, I know I’ve helped with the policy 
that’s in place. 

Prior to starting at Reich, I was a Business 
Development Consultant for a Group Risk insurer 
called Unum. During my three-year tenure, I built 
some amazing relationships with intermediaries 
like Reich and other clients. Before that, I was  
a consultant for a different intermediary  
dealing with Group Protection and Private 
Medical Insurance.

So why have I moved to Reich? As I mentioned 
earlier, Group Protection products are incredibly 
important for an employer to have, and I want to 
speak to, show, and help as many clients as I can.

The Group Life department within Reich is still 
new considering how long other departments 
have been working. Whilst the whole team has 
achieved so much within a short time, it’s the 
right time to move up to the next level. 

We aim to build on our current client relations, 
and enhance the covers that they have, while 
exploring and advising on new opportunities and 
developing the Reich Life brand out in the market. 

Personally, I want to look back in three to five 
years’ time and see how much the Group 
Protection team has grown and evaluate how 
many more clients we have helped to obtain the 
right cover at a competitive premium. How many 
employees and families have we helped in their 
darkest times?

The Reich business has strong foundations and 
even stronger core values, which are incredibly 

like mine. While Reich helps so many clients in 
other areas of the company, there’s a fantastic 
opportunity to cross over and show these clients 
how important Group Protection is and how 
Reich Life can help.”

Rest assured, we will be doing everything we can 
to support Stuart in achieving his objectives!

If you would like to discuss any aspect of 
Group Protection, or would like a quote for a 
Group Income Protection, Group Life or Group 
Critical Illness policy, please contact Stuart  
on 0161 830 7549 or email him at 
stuart.lowe@reichlife.co.uk

Stuart Lowe, Group Risk Consultant

During my school days, I  
never dreamt that I would 
work in Group Protection,  
but I do, and I love it!”

mailto:stuart.lowe%40reichlife.co.uk?subject=


FCA rules revisited
As mentioned in our previous edition of the ‘Reich Review’, some new FCA rules  
came into force on 1 January for ‘consumers’ (basically private individuals), as follows: 

	3  When a firm offers a renewal price to a 
consumer customer it can be no greater 
than the equivalent new business price

	3  Consumer customers must be provided with 
easy options to stop their insurance policies 
auto-renewing*

These rules are all part of the FCA’s attempts to 
ensure that consumer customers receive fair 
value when purchasing insurance products, as 
they are deemed to be more ‘at risk’ of unfair 
pricing practices. Additionally, they are trying to 
address what has been described as the ‘loyalty 

penalty’ often paid by existing customers to  
their insurance providers.

In due course, the FCA will be asking for 
additional MI/reporting data from brokers for 
home and motor insurance to prove that their 
fair value measures are being adhered to.

They allowed a two-week transition/
implementation period at the start of the year 
to ensure that brokers had enough time to make 
appropriate changes to their computer systems 
and client letters.

We have made the appropriate changes to our 
systems and procedures and, if you are a Personal 
Lines customer of ours, you will start to see new 
wordings and paragraphs in our renewal and 
new business letters.

Rest assured, that we have ensured we are fully 
compliant with the above rules and are always 
here to make sure that your interests are fully 
protected. 

*this rule does not relate to private medical or pet insurance

EXCLUSIVELY  
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Five reasons your business needs an 
Employee Assistance Programme
The best way to help your employees deal with the personal and work-related issues that  
might get in the way of their performance is an Employee Assistance Programme (EAP).

EAPs offer a structured way to deal with physical and 
mental health issues, as well as legal and financial 
difficulties. They are an indispensable well-being 
tool that will revolutionise workplace culture. 

If you want to boost workplace well-being, 
reduce business costs and improve productivity, 
talk to us today to learn more about how your 
business will be better off with an EAP. 

Call our Healthcare team on  
0161 830 5507 or email them at  
healthcare@reichinsurance.co.uk 

References  
1  Mind: How to implement the Thriving at Work mental health standards in your workplace.  

Available at: www.mind.org.uk/media-a/4659/how-to-implement-the-thriving-at-work-mental-health-standards-final-guide-online.pdf 

2 CIPD: Health and Well-being at Work 2021. Available at: www.cipd.co.uk/Images/health-wellbeing-work-report-2021_tcm18-93541.pdf

3 Perkbox: 2020 workplace stress survey. Available at: www.perkbox.com/uk/resources/library/2020-workplace-stress-survey

Making mental 
health a priority
One in six British workers are affected 
by mental health problems like anxiety, 
depression and stress every year1. An EAP 
will give these people somewhere to turn 
to. Confidential counselling support helps 
employees to overcome their issues with 
proactive intervention. Employees can 
access help quickly and cost free. They’ll 
feel supported, and, as a result, are likely 
to make a quicker return to work.

Employee well-being  
made simple
55% of employers said they would like to 
improve staff well-being but don’t feel they 
have the training or guidance2. An EAP can 
provide this essential guidance to managers 
and employees directly. You can easily 
signpost employees to an EAP helpline for 
instant 24/7 support. And because this is an 
external service, employees have complete 
confidentiality. This encourages them to 
reach out for help, despite the mental health 
stigma that persists in the workplace.

Reduces work-related stress
A 2020 survey3 showed that 79% of  
British workers commonly experience 
work-related stress. Work stress is a 
major trigger of poor mental health. 
Overwhelming workloads, fast-paced 
environments and lack of guidance can 
leave employees frustrated, overworked 
and exhausted. An EAP can provide 
essential support and help employees 
overcome these challenging times. 

Helps with financial worries
The 2020 survey3 also showed that  
financial stress is the second most 
common cause of stress, with over 
60% of people interviewed identifying 
this as a trigger. An EAP can provide 
professional financial advice and support 
to employees. And, whilst it may not be 
a magical solution, the information and 
guidance available can make all  
the difference.

Improves productivity  
and absence rates
Absenteeism can rack up hefty costs for 
employers and shatter team morale. 
It’s an issue that employers simply can’t 
ignore, and it can often be a difficult one 
to resolve. Recent studies have shown 
that an EAP can cut absence rates by 
45%. When employees feel valued and 
supported at work, regular absenteeism 
declines and productivity improves. The 
overall workplace culture becomes more 
open, and employees are more likely to 
speak up if they need help.

Here are

to put an EAP  
in place:

http://www.mind.org.uk/media-a/4659/how-to-implement-the-thriving-at-work-mental-health-standards-final-guide-online.pdf
http://www.cipd.co.uk/Images/health-wellbeing-work-report-2021_tcm18-93541.pdf
http://www.perkbox.com/uk/resources/library/2020-workplace-stress-survey


New Head of Healthcare
We were recently delighted to welcome our new Head of Reich Healthcare,  
Louise Ballard, to the business.

Louise has over 20 years’ of industry experience 
behind her, including working at both Bupa and 
Vitality Health.

Her first job in the industry began in 2002, as a 
Group Risk Consultant with Bupa. She then took 
on the role of Corporate Account Manager in 
the intermediary team, carrying out this job for 
seven years. During that time, she built strong 
relationships with a wide variety of brokers.

Over the last decade or so, Louise has managed a 
variety of sales and administration teams dealing 
with consumers, SMEs and small corporate new 
business and retentions, and has qualified as a 
CMI Chartered Manager.

Louise will assist and support our Managing 
Director of Healthcare, Wendy Newman, with 
managing the needs of our existing clients and 
ensuring that our Healthcare team continue to 
deliver a dedicated bespoke service.

Louise Ballard, Head of Reich Healthcare
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Spotlight on Claims
Here at Reich we’ve always been very proud of our Claims department;  
it’s one of the key elements that we like to think sets us apart from other  
brokers, and we’ve constantly invested in its capabilities and development.

After all, we cannot think of any other major 
independent broker where the CEO is a qualified 
Chartered Loss Adjuster (FCILA), with a 20-year 
claims background.

Our Claims team are unwaveringly passionate 
about helping clients navigate the often-tricky 
path when, or if, the worst happens and providing 
guidance and support when it’s needed most. 
Their moto is ‘if it can be covered, it will be 
covered’. From motor fleet to private clients, 
property to professional indemnity and from 
marine to healthcare, they handle all types of 
claims on a daily basis. 

Claims are still led by the management team 
of David Lennon (Director), Richard Hargreaves 
(Head of Department) – who recently won our 
annual ‘Above and Beyond Award’ – and Jo Smith 
(Deputy Head of Department). These three  
have been at Reich for well over 50 years  
between them! 

However, there have been some new 
developments in the department over the last 
year or so, to keep pace with the growth of the 
wider business. The team has now grown to 
10 staff (which is very substantial for a broker 
of our size) with a vast array of knowledge and 
experience in all areas of insurance and claims.

Our two newest members are Bradley Knowles 
and Patrick Morley, the latter of whom only joined 
us in January. Both have cross-class experience 
on motor and property and we have a full 
development programme in place for them both, 
in order to build on that strong foundation.

Laura Martin and Susie Nkomo have also been 
promoted to Senior Claims Consultants to 
recognise their progression and both are rising to 
the challenge. Finally, we have Patrick Watters and 
Becky Brett (both Claims Consultants) and Nick 
Higgins (our Senior Healthcare Claims Consultant) 
who are all performing brilliantly.

Like most businesses we have had to cope and 
adapt to the challenges of Covid-19 lockdowns, 
but we have ensured that our productivity 
and performance has remained consistent 
throughout. We have been helped by our superb 
systems, but also the attitude of the team to ‘get 
on with it’ and deliver the first-class service that 

we are well known for. At Reich, you will never hear 
us make reference to the pandemic as an excuse 
for poor service, unlike so many other companies 
who, sadly, continue to still do so.

As always, the Reich Claims team stands ready to 
assist our clients when the worst happens and that 
commitment has only strengthened over recent 
years. We are with you, all the way.

But don’t just believe what we say, listen to what 
some of our clients have said recently:

Miles Macadam – Sue Cowley
“Fortunately, we don’t have a huge number 
of insurance claims to make but, when we do, 
it is imperative that we deal with people who 
understand us, our business and our culture and 
are able and willing to work with us to achieve 
the best possible outcome. In the ten years that 
we have been clients of Reich, we have definitely 
received that level of service from the Claims 
department. The team very quickly got to 
understand us, and have never once let us down 
– quickly grasping the specialist nature of our 
industry, getting to grips with the terminology 
and, perhaps most importantly, remembering 
these despite there quite often being lengthy 
gaps in us needing to communicate. Having 
worked with several other brokers in the past, I 
think it is fair to say that the level of claims service 
we receive from Reich far surpasses that we have 
received anywhere else. Thanks guys!”

Heather Sherwood – MCR Property
“The whole Claims team make handling any 
claims or potential claims seamless for us, from 
leaks and building damage to personal injury or 
fleet policy claims, they handle everything from 
start to finish, keep us up to date and let us know 
exactly what they need and when.

Their knowledge of our multiple policies and 
helpful, practical advice mean there’s always a 
great point of call if we aren’t sure how to handle 
a potential claim.”

Tony Wilson – Warranty Wise
“The service was great from start through until the 
finish and I was most impressed with your speedy 
email response times over anything – something 
that was lacking from our previous provider!” 

Simon Boulton – PFE Express
“I had an accident in my car last night and I just 
wanted to say how excellent the service and 
speed from Joanne in your Claims department 
has been this morning, it really is appreciated.

We don’t always offer credit where it is due, but I 
felt I should pass on my thanks.”

The Claims team can be contacted on our email 
address claimsdepartment@reichinsurance.co.uk 
or on 0161 830 5502 for help and guidance. 
You can also visit our website for out of hours/
weekend and emergency assistance at  
www.reichinsurance.co.uk/claims/ 

Left to right: Becky Brett, Laura Martin, Patrick Watters, Susie Nkomo, Nick Higgins, Jo Smith,  
Bradley Knowles, Patrick Morley, Richard Hargreaves, David Lennon
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